Jma o g#/: Bew

Jumia Marketing ManageWilliam




PR Y ¥ A - | S e N ” L AT « TF A T SR g N
et > - \%’»M Fai oty e .?'-' | . 3 .3 . -~ \ ey
L - A & & " Ll SV - . - WA - 1 . . - ¥
T o N R 77 ,,. = 2 . g/ Gty PR e
Ay % ' , el 8 o
1

2019

JumianMpU&nsu . fl

n U w23ky bk J
T

2017

Jumiad ! d | 0w, bedY

0 7 > ZzZ U Q-

ZAONRS

Falabella ¢ RocketInternet wi "EA w! Linio

]

ZAONRS

Jumia db3wen4 & .

waéd nr = Jumi a & 0w, b'EP H
1 EO0OOr R Q-x 1o zup




let's ring the bell together !
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Africa Is a massive commerce market
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Africa benefits from strong macroeconomic and demographic tailwinds

Economic development Youngest population Rapidly increasingmobile Consgmers 2L
momentum globally internet penetration leapfrogging physical
retail due to poor
Infrastructure
0 0)
+5.9% 19.4 3% ~ /70K
Real GDP GrowtH) Median ageld penetration expected by 2022°) consumers per storé"
+ (C——J )
+ . O~ O /7 TN\
ol |m| O
+ Lyl »

Source: Planet Retail, Euromonitor, Ovum, CIA World Factbook, IMF

Notes:

1. Real GDP % Growth CAGR 2028923 3. Defined as the percentage of population with 3G and 4G
2. For Africa as of 2015 4. In Africaas of 2017



We are extremely relevant for sellers and consumers across many categories
9 CONSUmey /.. Diverse products and services offering
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Fastmoving consumer goods

Services includes Food, Bookings (Hotels) and Flights




Digitalization of the population and improved infrastructure promote the
development of Africane -comm

Internet users by regions (millions) GB per subscriber per month
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The opportunity fore -commerce in Africa is untapped and ahead of us

’ AFRICA
TODAY()

iIl, Euromonitor, Ovum

netration inJ u micauritries of operations, as of 2017

etration in China, as of 2017



KEY TO SUCCESS IN NEW MARKET
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+The Financial Times, 08-Feb-2016

Shareholders



