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Africa is a massive commerce market

Source: Euromonitor, Oxford Economics, IHS, McKinsey Global Institute Analysis, United Nations 

Notes:

1. As of the end of 2017

2.Categorized by the World Bank Group Finances as òinformaló enterprises in Sub-Saharan Africa as of 2017

3. Household, consumer and B2B spending data as of 2015
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Africa is a massive commerce market

1.2Bn
Population(1)

465MM
Internet users(1)

17MM
SMEs and merchants(2)

$1.5Tn
Household spending(3)

Source: Euromonitor, Oxford Economics, IHS, McKinsey Global Institute Analysis, United Nations 

Notes:

1. As of the end of 2017

2.Categorized by the World Bank Group Finances as òinformaló enterprises in Sub-Saharan Africa as of 2017

3. Household, consumer and B2B spending data as of 2015



Africa benefits from strong macroeconomic and demographic tailwinds

73%

penetration expected by 2022(3)

19.4
Median age(2)

+5.9%

Real GDP Growth(1)

~70K

consumers per store(4)

Rapidly increasing mobile 

internet penetration

Youngest population 

globally

Economic development 

momentum

Consumers are 

leapfrogging physical 

retail due to poor 

infrastructure

Source: Planet Retail, Euromonitor, Ovum, CIA World Factbook, IMF

Notes:

1. Real GDP % Growth CAGR 2018-2023

2. For Africa as of 2015

3. Defined as the percentage of population with 3G and 4G

4. In Africa as of 2017



Africa is a massive commerce market
We are extremely relevant for sellers and consumers across many categories

Sources: Company information

Notes:

Fast-moving consumer goods

Services includes Food, Bookings (Hotels) and Flights

16%

Diverse products and services offering

12%

11%

10%

Beauty & 

Perfumes

Other

4%

15% 14%

Phones

Menõs 

Fashion

10%

Services(2)

8%

FMCG(1)

Electronics

Womenõs 

Fashion

Home

Split by number of items sold, 9M 2018 (%)



Digitalization of the population and improved infrastructure promote the 

development of African e - comm

$1.5Tn
Household spending(3)

0.3GB

4.3GB

2015 2020
2015 2020

12X

GB per subscriber per month

393 

267 
327 

230 211 

450 

309 

458 

373 

495 

Europe North America Latin America MENA Sub-Saharan

Africa2017 2025

1.7% 1.8% 4.3% 6.2% 11.2%

CAGR

Internet users by regions (millions)

$3.1 

$5.1 

$1.7 

$2.9 

Egypt Nigeria
Q1 2016 Q3 2017

(45%)

(43%)

$ / GB(1)

4% 6% 9% 13%
17%

23%
30%

37%
44%

51%
57%

8%

12%
19%

28%

37%

45%
51%

56% 60%
63% 66%

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

Africa

Global average

Smartphone as % of mobile connections



Africa is a massive commerce market

$1.5Tn
Household spending(3)

The opportunity for e -commerce in Africa is untapped and ahead of us

Source: Planet Retail, Euromonitor, Ovum

Notes:

1. E-commerce penetration in Jumiaõscountries of operations, as of 2017

2. E-commerce penetration in China, as of 2017



KEY TO SUCCESS IN NEW MARKET 



óAFRICAôS FIRST UNICORN

Shareholders

�±The Financial Times, 08-Feb-2016


